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Press release 

Food innovation makes your holiday dinner 

more delicious and sustainable 

• Syngenta Group scientists combat reality that one-third of all food produced is 
wasted 

 

17 December 2020, BASEL / SWITZERLAND  

At holiday meals this month, many will take a moment to appreciate their families and 
friends, the roofs over their heads, and the food on their tables – but few will talk much 
about how that food was produced, let alone the remarkable scientific research and 
innovation that made it more sustainable and kept it fresh longer. 
 
An estimated one-third of all food produced globally is lost or goes to waste after it is 
grown. More sustainable crops and food production practices can improve the use of 
land, soil health and the management of water resources -- and help in the fight against 
climate change. 
 
Syngenta Seeds, part of Syngenta Group, is a leader in research and development 
dedicated to making the vegetables on our plates tastier, healthier and more accessible 
for every human. For years, the company has been breeding crops like cherry tomatoes 
to have superior taste, color and shelf life; cucumbers to be stronger and healthier, 
needing less water and less fertilizer to grow; and resilient cabbages to grow well in dry 
climates. 
 
“Our global team of scientists and breeders are focused on seeds tailored to the needs 
of farmers around the world, so they can grow healthy, nutritious vegetables for your 
table,” said Matthew Johnston, Global Head for Syngenta Vegetable Seeds and Flowers. 
“These vegetable seeds also help address sustainability in reducing food waste, 
minimizing harvest losses, increasing climate resilience and improving crop 
management.” 
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Sustainability represents a major focus for Syngenta Group across all of its business 
units, especially when it comes to reducing food waste and the resources needed to 
produce the crops that feed the world. 
 
One important way to reduce food waste is to develop plant varieties that offer 
exceptional shelf life and transportability – like the cherry tomatoes that grow from the 
seeds we sell to growers in markets throughout the world. 
 
“Our innovation is focused on anticipating the needs of a changing world,” added 
Johnston. “For example, our cherry tomatoes look great and taste great, but what’s really 
remarkable is that they retain their taste and crunchy texture for three weeks after 
harvesting – a week longer than most varieties. That means that more of them will make 
it into grocery markets and onto tables in time to be enjoyed as part of a family meal.” 
 
Any effort to grow vegetables sustainably ultimately depends on the availability of plant 
varieties that can survive and thrive while ensuring growers are getting more out of their 
crops over the long-term. Several varieties of peppers offered by Syngenta Seeds feature 
naturally occurring genetic traits that are bred to make them resistant to many common 
plant diseases. This makes them an excellent choice for organic farmers in particular, 
who are limited in what techniques they can deploy to protect their crops in the field. 
 
Syngenta Vegetable Seeds is proud to employ exceptional scientists and plant breeders 
who manage a portfolio of 30 crop species and over 2,500 varieties of vegetables, 
uniquely developed to help keep plants healthy and help growers in every part of the 
world maximize their yield potential, ultimately making it easier for families everywhere 
to enjoy healthy, nutritious vegetables at mealtime. 
 
To learn more about Syngenta’s innovation and sustainability efforts, please visit  
www.syngenta.com. 
 

 

About Syngenta Group 

Syngenta Group is one of the world’s leading agricultural technology and innovation 

companies, with roots going back more than 250 years. Its 49,000 people across more 

than 100 countries strive to transform agriculture through breakthrough products and 

technologies that play a vital role in enabling the food chain to feed the world safely, 

sustainably and with respect for our planet. Swiss-based and Chinese-owned, the group 

draws strength from its four business units – Syngenta Crop Protection headquartered 

in Switzerland, Syngenta Seeds headquartered in the United States, ADAMA® 

headquartered in Israel, and Syngenta Group China – that provide industry-leading ways 

to serve customers everywhere.

http://www.syngenta.com/
http://www.syngentagroup.com/
https://www.syngenta.com/
https://www.syngenta.com/seeds
https://www.adama.com/en/
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Contact Information 

Media Relations   Head of Global Media Relations  

media@syngentagroup.com   Saswato Das 

  saswato.das@syngenta.com  

 

Data protection is important to us. You are receiving this publication on the legal basis of Article 6 para 1 lit. f GDPR (“legitimate 

interest”). However, if you do not wish to receive further information about Syngenta Group, just send us a brief informal message 

and we will no longer process your details for this purpose. You can also find further details in our privacy statement. 

Cautionary Statement Regarding Forward-Looking Statements 

This document may contain forward-looking statements, which can be identified by terminology such as “expect,” “would,” “will,” 

“potential,” “plans,” “prospects,” “estimated,” “aiming,” “on track” and similar expressions. Such statements may be subject to 

risks and uncertainties that could cause the actual results to differ materially from these statements. For Syngenta Group, such 

risks and uncertainties include risks relating to legal proceedings, regulatory approvals, new product development, increasing 

competition, customer credit risk, general economic and market conditions, compliance and remediation, intellectual property 

rights, implementation of organizational changes, impairment of intangible assets, consumer perceptions of genetically modified 

crops and organisms or crop protection chemicals, climatic variations, fluctuations in exchange rates and/or commodity prices, 

single source supply arrangements, political uncertainty, natural disasters, and breaches of data security or other disruptions  

of information technology. Syngenta Group assumes no obligation to update forward-looking statements to reflect actual results, 

changed assumptions or other factors. 
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